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ABSTRACT

A present article which deals with comparative cweristics of the concept ‘beauty’ in Uzbek andglismh
languages will pave the way to a more accurate distinct imagination of the system of evaluativeoiities which
meanwhile will also assist in understanding Uzhkiegdoculture and in accurate translation of phrasesl proverbs in

two different language societies.
KEYWORDS Concept, Aesthetics Judgment, Aesthetic Valueu@ultinguoculture, Phraseology

INTRODUCTION

Language and culture are an integral part of conication and can play a major role in understandirgvalues
of a society. Krasnykh V. V. (2013) in the arti¢@orrelation between language, culture and lingutitre as subject of
modern integrative studies” notices that anthrogicll approach and integrity of researchers consldaguage,
culture and linguoculture as part and parcel ofrativisible unity “LANGUAGE — MIND — CULTURE — LINQO-
CULTURE —PERSONALITY — COMMUNITY — COMMUNICATION .

On the other hand, values reflected in languageodstrate that the linguoculture which is understasaulture
embodied and fixed in language signs, manifestethniguage and through language (ibid) is distimotf culture to
culture. Linguacultural modeling of reality is ookthe disciplines of linguistics with active arabid development. Many
investigations (Vorkachev, 2003; Vorobyov, 1997;r&sk, Slishkin, 2001) have been carried out intady of the
interrelation of language and culture in Russia @amdUzbekistan. However linguacultural peculiarity aesthetic

judgement is not sufficiently studied in Uzbek lingfics.

The comprehension and translation of a foreign dange is hardly accomplished only by the understandif
certain words and phrases or by knowing the syatak morpheme system of a foreign language. Thereparts of
meaning in the concepts which are peculiar onlghéoculture and values of speakers of the ceréaigdage. Anna-Marie
Taylor(2014) in the thesis “Investigations intetf and values: groundwork for a theory of moraiftict resolution”
agrees,“A necessary condition for being able takmelanguage is knowing under what circumstancesé terms and
judgements”. In other words, a word only makes seifsused in the appropriate circumstance. She siates that
knowing associations of judgments and terms is als@cessary condition. Connotations conveyingtiathdl meaning
closely deal with values of a certain culture arah say one value can have two or more value piiepewhich are
reflected in pun or synonyms. Krzeszowski (2012)\Wiarsaw studies in English language and Litergtelume7:

Meaning and translation explains,“The crucial matalistic concept ‘valuation’ is consistent witrethognitive approach
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to meaning. This approach involves the philosopgliommitment that reality, even though it objecljvexists as being
independent of human cognition, can only be acceasel described thanks to human experience sharepiooips of
people making up a given community, a given nat@rperhaps, at least in some cases, by the whmiah species.”. In
other words, valuable objects existing in the wagét their value property only through human adiand expertise in
society. The experiences, actions, and objectswkgtidge on the bases of the certain specificdation (through those
bases we perceive the world) involve a system hfega These values get reflected in language guiage absorbs values
| mean some sentences are impossible to trangatube of the specific, peculiar way of the onguage reflecting the
values in proverbs. Adjusted specific structurepadverbs is due to the different value charactessbf one word or

object,that makes the understanding of the worsieea

Krzeszowski (2012) affirms that the experience alues is “a necessary component of cognition, whigans
that axiology, as a study of values, cannot berggh@ither in semantics or in pragmatics”. In otlwerds, value reflected

in evaluation enlivens the process of cognitiomtigh metaphors that individuals use in speech.

Values studied in “axiology” (from the Greek womkia’ “value, worth” and ‘logia’ “study, sciencei$ a branch
of philosophy dealing with values. Axiology is tkesential grid in semantics which is the philosoghand scientific
study of meaning in language closely dealing witmatvwords, phrases, signs, symbols stand for ssa @iagmatics.
Pragmatics is a subfield of linguistics that stsdige ways in which context contributes to meanikegthetic and ethical
norms are judged leaning on values and languagessaaly reflects them in idioms and proverbs tavey meaning
efficiently. That's why translating such concisettanits as proverbs or phrases calls in each frasa special strategy.
Comprehending any proverb’s message as SakayamplRires “presupposes shared knowledge... culturaligatons

embedded in key-words must be commonly known tosusElanguage”. In other words, shared knowledgeatues unite

people in one community making specific words claathical or aesthetical messages.

Since values guide human behavior and language iaspect of human behavior, basic values and ration
specific elements of basic values are surely riftbdén the language. Interrelation of the two oscanly due to the
evaluation made by the speaker during communicakianv subject evidences values and how this is shiowanguage,
and how subject’'s native language, values interfete comprehension of target language, valuesdaseribed in the

paper by the method of comparative analysis of tBgas aesthetic value in Uzbek and English |
Values as Reflection of Culture and Social Being

Choosing the word that appropriately judges thedhbis the matter of conception of values in défercultures.
According to Krzeszowski (2012) “Values must notdmnfused with objects of value (valuable objedts), with things
that are valued”. In other words, there are twa$ypf values: valuable objects or things whichvataed by its worth and

the second is the bearer of value which means sateattributed in such things as ‘health’, ‘fdship’, ‘beauty’.

Rickert in his “Sciences about nature and sciemat®ait culture” also claims that not every beliedl abject is
considered as value. According to Rickert valuansobject that is interrelated with a human being they are basic
characteristics of culture and the key point ordgiine of human behavior (1995). In other words, ¥hlue is not just a
thing, it is specific and peculiar social way of #xistence. Whereas Seshadri, C. (1992) explhats“value refers to
objects that human beings consider desirable amthyof pursuit in their thoughts, feelings andiats. These objects

may be material or abstract qualities and statesinfl and heart like truthfulness, happiness, pegaséce. In any case,
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they function as ideals and standards and govemahwactions.” It means that value refers to objastesell as to abstract
qualities and those things or feelings should Satisan’s needs in order to become the value. Ndenathether they are

material or abstract they serve as a stereotypeaide our actions.

Rickert (1995) claims that science can distinguisiftural processes from natural ones basing onlythen
principles of value. And that we can always find #mbodiment of some value recognized by the matl iphenomena
of culture. For those values, these phenomenaragged or if they existed before are fostered by;naad vice versa,
everything that appeared and grew of itself can rbgarded as of no relations with value (Rickert95)9
Generally accepted view that the exactly values haadamental characteristics of culture, and &eehighest guiding
points of behavior are confirmed by the above statgs. Kaushal, S.L., Janjhua, Y (2011) in theclrtiMeaning and
Determinants of Values: Research Insights” alsoficoe that values “play a significant role in eveng’s life.
The values possessed and practiced by the individuaeir personal as well as worklife determie tlecisions taken
and the activities conducted by them. The behawiolan individual is based on the values held imdliglly and
collectively”. In other words, traditional, cultdrand religious beliefs of people accumulated oter centuries form

values and the values lead the whole life of oneqgre community and the whole nation.

Beauty ,as well as Truth and Goodness, are comrsiderbe the basic values that guide human behdt@eauty”

in general is an aesthetic pleasure valued unillg@ad that's why it is basic universal value. Télements or subvalues
that make ‘beauty’ the whole are distinct from ardtto culture. So, when people in different citutalk about ‘beauty’
they consider different sub-values which are déstend that's why social behavior of different pleoplso vary. Let's
take as an example the image of “beautiful womanUzbek world picture which does not coincide witle image of
“beautiful woman” in the English world picture. Thrmage of blue-eyed woman, which is valued in Estghulture guides
the behavior of people in that culture with pogtigffect towards the object that possesses thiganamd determines
successful social existence as well as gets reflandt only in mere words but also in phrasesnidicand proverbs of that
language. While “blue eyes” in different culturergeved as non-value may not create positive effacthe behavior of
people of that different culture and can be leflected in language. Due to the values are chosdrnreflected through
images of different objects via association languegriches its vocabulary: positive images in Eighlue eyes- eyes as
blue as the oceara positive image in Uzbekjora ko zlar (black eyes)-as black as night there are some other images

describing the beauty of a woman dilg; swan, picturein English; gul(flower), lola(tulip), oy(moonhiUzbek.

The reflection of values in the language is impatrt®a investigate because the word that possesdgdexical
and grammatical meaning cannot be contextually imgéur without expression of subjective evaluatimnconnotations
assumed (Rakhmatova, M 2012). Sometimes thoseididivsubjective and cultural peculiarities in miegnare omitted

in the translation.

Many philosophers claim that norms of a value cleanagd they develop or fade due to the dialectically
developing experience of society, fex handlebar stamhe valued as handsome by 17ti-t8ntury western cultural
aesthetic norms may sound ridiculous if evaluateX Xl century aesthetic western cultural norms. &k V.1, (1996) in
his book “Cultural dominants in the language//Laagg identity: cultural concepts” distinguishes eahf civilization
type: values of medieval Christianity or values mbdern industrial society among ethnic and unidersdues.

Hence, while reading the description of a man Witthandlebar moustache” in a novel written in th& tentury the
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image will indirectly imply about aesthetic pleasueceived by that century aesthetic social nofgyén writer does not
directly tell that the object was beautiful. Beaaudtandlebar moustache” together with having néutreeaning also
possesses positive aesthetic connotation and sesmaknprehension easier in a source language hButanslation of
such pragmatic situation needs a special strategranslation. As it is seen in the example abowéhle change of social
aesthetic norms values also change. When valuescfsange people also tend to use those wordsdftettrvalues less
than before and it brings to effect that langudge ses that connotation in words or phrasessifekicon. For example,
one of the elements of outer beauty valued in UzZbejuaculture in middle ages “zulf” which meansaithused to
decorate face and placed before ears of women'shadific aesthetic value and was considered beaatifpleasing to
senses. The word was frequently used in poetrnesgribe the beauty of women. Translation of suctdaevhich has no
word-for-word equivalent in the target languagetuné may need some commentaries or clarificationthé process of
translation. Now when contemporary aesthetic Uzbmkes faced changes and women don’t anymore wsg & an

element of beauty the object lost its value prgparnd the meaning changed into just ‘hair’ wheemefd to the word by
contemporary poets or became neutral in its evesy wbe or gets old poetic and humoristic effe@ngfation needs
special strategy because the word “zulf” may hawve fold meaning functioning as pun in one contéktnce, when
elements of values change over a period of timg #uguire different other meanings and interplaylof connotation
once valued with the new connotation can create gurvarious other stylistic imagery in the text wahimakes

translatability of the term challenging.

Mesheryakova Y. V. in her doctoral thesis “Concdggtauty” in English and Russian linguaculture” atemfirms
that the essence of value is changeable, it desdlogether with dialectically developing world erpace, and can be
cognized as any other objective relation, objecpraperty. Evaluation in this process plays a loig being one of the
means of realization of value. Our main point h@lues can be reflected in language is given iratiaysis of evaluation

further in this paper.
Evaluation as Reflection of Values

Interests, tastes, preferences of speakers aectedl in evaluation as a component which formsstmantic
structure of the word. We cannot discuss issueghfe in a language without elucidating the roleswéluation in the
interrelation of value with language. Gurevich R1094) states that values are the reflection ofuattemn made by man
which | agree with because an object remains vadselintil subject or evaluator attributes to it soraluable property.
The image of 'lily’ for example by an English spealbecomes actual if speaker attributes to it featof aesthetic value
and choses it as fair among many other flowers,adgw Uzbek speaker attributes aesthetic valuleednhage of ‘lily’ and
chooses the image of flower among other flowersasable but valuation degree is lower than thaEo§lish ‘lily’.
The values chosen are reflected in the proper narhgirls of both cultures (western-lily: easteriltar) and in the
imagery of mostly English language (as fair as)lilence, the conception of values of specific §ypé objects is the
main moments of evaluation criteria (Granin, 1989Qr example, the idiomatic expressions “a face tiauld stop a
clock, mutton dressed as lamb” are English spedtdiizms and images chosen by speaker possesslathiaasthetical
negative values and the images used serve asiaritelevaluate object or feeling. While the samgeci) feeling or
situation cannot be explained in Uzbek throughdame image of thelock, mutton or lambThe images have totally

different connotations and have nothing to do witplained above aesthetic displeasing situation.
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Mesheryanikova (2004) explains the relation of gala the evaluation and notes that evaluative jocige is
subjective form of reflection of objective realiffo have the idea of values of a particular typelgjiects are the main
moments of evaluation criteria. Besides evaluasioould reflect real peculiarities of objects anclude in itself the needs
and interests of subjects. Evaluation does not exithout subject as it presents a representatiothe value property
(essence). So evaluation carries information altwait value property or reflects specific featurésacial being in it.
Here emerges a question: are the matter of cognitimd matter of evaluation identical? Mesheryarek¢2004) gives
example to elucidate the matter by explaining #atments of being which have not become socialdak®id of any
valuable essence (a mineral which is not used érabpractice can be cognized, but cannot be eteduanless cognition
realizes its features due to which it can be usezbcial practice). Cognition is a prerequisitewéluation and evaluation
stipulates for the process of cognition, stimulgtiactiveness of cognition in the direction that mtsupreferable
(Mesheryanikova 2004). When evaluating some feat@ire thing, feeling or action a speaker necesstaltes part in it.
Academics refer to a speaker as subjects and tthithg, feeling and action as object. Subject dfleation as Seleznova
states whether it is explicit or implicit, is a pen or social stratum from whose point of view ga#ibn is carried out.
Object of evaluation is a person, subject, eventsitaation of things to which evaluation is reétr The most important
peculiarity of evaluation is the constant evidenck subject factor, which is in interrelation withbjective.
Evaluative utterance if even when the subject afluation is not expressed directly in it, impliedue relations between

the subject of judgment and its object.(1999).rnsider the above-given statement being obvioukarekample below.
He was very much the blue eyed boy in the offiéambridge idioms Dictionary)

In the analysis of given example, we are intereswth in the logical and linguistic aspect of ewion. A boy
or man who is liked very much and is treated well  someone, especially someone in authori{Cambridge idioms
Dictionary) is evaluated through ethnic aesthediltigs ofblue eyesn source languagehich is sublime and give aesthetic
pleasure found their representation in linguistgns with a connotation of favorite. Here we casuase that beautiful
things are mostly valued as favorites for individuand society. Being expressed by language meaafjation becomes
the property of language elements. | propose foligwnodel of cognition for the above example. Tist frame given
below for the example above is cognized by subjdwt is unaware of a linguacultural peculiarity lo¢ tEnglish language.
The second model is the frame of above-given examgpresented in the mind of native English spealterse mind

automatically comprehends and distinguishes betwakre and non-value.

Letters in the given below frame represent theofeiihg: A is subject, B is an object, R is aesthettue; H is

favoring or favourite
 Athinks that Bis R . or A thinks B is H and itusfair
e AthinksBisH

The first frame means ‘Subject A thinks object Bpisasing R’ or subject thinks the object is faw@ubut it is
unfair. The misleading translation may occur wham translator tries to find words for word equiviléor the image that

represents idiom. ‘Qora ko'z’ or black eyes in Uzbannot appropriately depict the English situation

The example in Uzbek languagéack eyeswvhich represent aesthetic value expressed bydlwircof eyes of

Uzbek people may represent both neutral and aésHtdtudes too.
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» Aethetic: Uning ko'zlari qora — Her eyes are blaaksthetic beauty: Qizning qora ko zlari — Blaclkesyf a

woman. Aesthetic pleasure is implied through pecwultural value implicitly: A thinks B is R.

* Neutral metonomy Qora ko'zlar — children or peopiestly people of younger age or weak ones: A thiBks

child or person, people not R and H.

As you see in the analysis above “blue eyes” valadanglish culture facilitated creation of the naliom that
expresses different negative values “having biafeor” or “black eyes” valued in Uzbek culture bete metonymy to
express different valued notion. Hence, aesthetduation represents rationally reflexed and enmatily experienced the
perception of understanding the world in the mddadmiration and aversion. In order to facilitater aliscussion about
reflection of values in the evaluation and inteatiein of language with values | decided to elu@dtte matter via

comparative analysis of aesthetic judgement inggdulogy of Uzbek and English languages.
Phraseology is the Main Evidence of Interrelation bValues with Language

For defining certain values in different culturésijs necessary to carry out analysis of figuratigesociative
meaning of words present in idioms; interpretaivalysis of value-marked expressions (proverbsiircase) for defining

linguacultural peculiarity of aesthetic judgment.

Analysis of Phrase logical units in Uzbek languggeves that beauty, first of all perceived by tlyess and
reflected in thinking that’'s why language mind ckes the word ‘eye’ and depicts the situation. Thage of “fire, light,
ray” in explaining aesthetic pleasure valued astpesand bear positive connotation and expreskesbeauty in the

meaning of: to appear like a fire for the eyes,zthkathe eye (eng: dazzling beauty}ysea ymoaii kypunmox”, * xkyznu

Kamawmupmox”, “ Kyzea mauwnawmox’”, * Kyzea sKun Oyamox’

The following expressions personify the aesthetalue attributing magical power to beauty in Uzbek

linguaculture and expressions contain the meanifrgpwitch, enchant, captivate: “es hushini olibygqood’, “yuragidan
urmog”, “boshini aylantirmoqg”, “jodu qilib qo’ymoq’ “asir etmoq”, “ofatijon bo’lmoq”. The phrases assure that
‘beauty’ is a power of captivating those effectgedily through emotions of people which is hardregulate through

reason.

The images ofnature, flower, peacock, bud, star, daye evident in the following aesthetic phraseolabgic
expressionsgulday ochilmog, “tovusday yaltirab”, “g’uncha singari ochilmoq”, “yulduzi issiq”, “oy desa oydek, kun
desa kundekimply that ‘beauty’ is seen firstly in nature anbjects in nature serve as equivalent to evaluaaeiteand

specific value property of each object makes ddteof aesthetic evaluation in this case.

Women are mostly depicted through the image ofntben oyparcha, mohpora, mahvash, mahligo, mahtob
angels that are the heroes of folk talesishta, parivash, sanam, malakhese phrases are reflected on proper names of

girls and imply intentions of people who desireastribe ‘Beauty” to women as prior value for female

Man is strong like heroes in the tales: barvadtahodirlardek, Alpomishdek, Rustamnamo, davkar,
pahlavonsifat Yusufdek and reflected in the proper names of man implyingscaline ‘beauty’.l can assume that
concepts do not exist separately, they get thegtieof delineation in interrelation. Concept “bgéunterrelated with the

concept “strength” is implying the letter being wable for comprehension masculine aesthetics dad/difue serves as a
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stereotype for social existence of a man.

The following expressions confirm that concept ‘litga brings chaos and instability for the societydacontain
the meanings of captivate and kill: (smile thataassatesjabassumi jonga gasd gilguvchi, (beauty that cegiés) husn
asiri.

Tenderness of a beautiful women is expressed thraation verbs to eat and drink(as easy as to dvittk one

spoonful water; if eats carrot will be seen througdr throat):“bir qoshiq suv bilan yutib yuborgutaysabzi yesa

tomog’idan ko ringudek”.

Phraseological expressions evaluating uglinessxjmessed through unhealthy countenance, thin ak thi

proportion of peopleirangi za'faron”, “eti suyagiga yopishgan”, “so’xdsi sovuq”, “beso nagay gavda”, “qorindor
semiz”, “kozga sovuq ko'rinmoq”, “istarasi sovuqafti sovuq”. It should be noted that the oppositibat vs cold —
Issig/sovuq is largely used to express the meaaingretty, pleasant or familiar face — hot (issayd ugly, unpleasant,

unfamiliar — cold (sovuq) in Uzbek linguaculture.

Let's turn now to the analysis of aesthetic judgetnie English phraseology. Phraseological dictieeado not
show a large number of expressions with aesthettuation in English language. Beautiful outer appace of people is
valued and expressed through the following imagesniglish:lily, star, picture, paint, Greek god, and swamok like a
million dollars, not a hair out of place; shining @tar; graceful as swan; pretty as picture; aseas lily/as fair as lily, a
feast to the eye; a glamour girl, a slick chickndaome as young Greek God, handsome as paint stodbts sweet; out
of this world; may queen; the fair sex; soft as aloa dolly bird; beau ideahre expressions that represent comparison

standard or model.

The following phrase logical expressions prove thatvaluating beauty ‘eye’ and perception of sggitays the
great role in perceiving ‘beauty’ as well as in Esigculture: eye-appeal; feast ones’s eyes one luae’s eyes glued on;

not to take one’s eyes from; easy on the eyes;tedspk at; collect eyes.

One more peculiarity of aesthetic English phraggchl units is it's highly appreciation youth hoadd health.
Health and being young is considered to be keyufeatof ones being beautiful. The following postimesthetic
evaluation— as young Greek God; as fresh as a daisy; likly anfamber and negative aesthetic evaluatioehose ones
roses, off color, without colocredit thatbeing young and healthy is valuable property ofalidg’. Phraselogical
expressions likas young Greek God, like an angel, out of this evprbves that beauty or beautiful are considerdukto

beyond our understanding and equivalents of widafot found on earth.

Prince charming, belle of the babhrases of the kind is compared to fairy talegesawhich are also imaginary

and perfect.

Outer appearance of not beautiful man is repreddmgethe imagesoad, sin, scarecrow, dead monkey, bulldog
in the following expressionsugly as sin; ugly as a toad; ugly as a scarecrawgly as a dead monkey; vertically
challenged; a face only a mother could love; a fttat could stop a clock, look a sight, face likbwdldog chewing a

wasp; skin and bone

From the analysis it is inferred that Uzbek peogéue flower, peacock, bud, star , day, moon, ange¢ &s

positive for perception of ‘beauty’ and they pewveeigliness through tactile perception consideringly’ to be ‘sovuq’
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(cold) which compared to English “cold face” imphg the ‘unemotional or low temperature’ but notlylg

English world picture puts aesthetic positive engidan picture, paint, Greek God, swan, lily, stad a negative
one on toad, sin, scarecrow, monkey, and bullddgmparisons of values in two different culturesrenvividly express
language mind of both cultures and comparativeyaiskliminates a cultural gap that “could prevEnglish speaking

people from understanding the translations” of prbg (Sakayan,1997) and phrases.

In Uzbek and English linguaculture beauty is seesily in the nature and finds its objects to useequivalent
when comparing and express verbal utterances nistiadly. It can be easy to evaluate an objedbeautiful and ugly,
but it is difficult to answer the question what reakhose things beautiful and ugly? Phrase logikptessions can show

the reason of beauty, but all of them are subjectulture specific and change over the periodhod.t

Axiology and the relation of it to linguistics omhiosophical explanation of meaning through thesipriof
language is essential in the understanding crossralipeculiarity of aesthetic judgement. Compimanalysis of values
of different culture’s level to better understarglaamong nations and comparative analysis of larggiagn pave the way
to a better understanding of values. Knowledge abalues in its turn eliminates a cultural gap ttatild prevent Uzbek
or English speaking people from understanding tagiosis of not only culture-specific phrases bgibasdome glimpses of

meaning in word-to-word equivalents that could esgradditional culture-specific connotations arsbeiations.
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